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What is forest bioeconomy?

Ecosystems Services
Bioeconomy



Experience 
Economy as a 
Driver of 
Innovation in 
Non-Wood 
Forest 
Products 
(NWFPs)



Four Realms of Experiences in NWFP 
innovation (Pine & Gilmore, 1999)

• Entertainment: demonstrations, 
festivals, tasting sessions

• Educational: foraging courses, 
identification workshops

• Escapist: immersive forest walks, 
guided harvesting

• Aesthetic: landscape 
appreciation, forest retreats



UK – one person company

• Wild Pickings – UK (One-person NWFP company)
• Wild food products (jams, pickles, preserves)
• Foraging walks & workshops
• Cookery demonstrations
• Collaboration with local markets, festivals & small 
businesses
• Seasonal product innovation (new flavours each 
year)



Cooking from the Meadow 
AT – Nature Park; 
free- lance entrepreneur

Cooking from the Meadow – Austria

• Foraging walks in Nature Park Mürzer 
Oberland

• Wild herb identification & traditional 
uses

• Cooking workshops (smoothies, herb 
salts, dishes)

• Knowledge transfer across generations

• Cooperation with Nature Park & 
schools/elderly groups



Four Experience Types Are Always Combined

In two cases, innovations 
integrate all four realms of 

experience economy:

Educational: learning skills 
(weaving, plant ID, cooking)

Entertainment: enjoyable 
activities in nature

Aesthetic: immersion in 
forests, landscapes, local 

culture

Escapist: active 
participation (cutting trees, 

harvesting plants)

Although all four appear, 
education + entertainment 
are most marketable, while 
aesthetic + escapist provide 

emotional depth



Why These 
Innovations 
Succeed

 1. Strong personal motivation of entrepreneurs
Owners are highly passionate, skilled, and embedded in local 
culture.

 2. Co-creation with consumers
Value emerges through direct consumer participation — 
picking, weaving, crafting, cooking.
No two experiences are identical.

 3. Use of cultural heritage and local identity
Products gain value from authenticity, tradition, and 
connection to place.
(“Taste”, “story”, “skills”, regional identity)

 4. Flexibility & seasonality management
Entrepreneurs diversify offerings to match seasons and local 
conditions.

•  The innovations are small-scale, flexible, authentic, and 
experience-driven — not commodity-driven.





IUFRO Task Force T50
Building an Integrated 
Vision of the Forest-
Based Bioeconomya 

We bring together 74 members—including experts, policy analysts, scientists, 
and researchers—from around 20 countries. Our group represents a broad 
range of disciplinary backgrounds such as forestry, agriculture, economics, 
political science, and bio-resources.

Collectively, we cover expertise in areas including:
forestry, agroforestry, innovation, economics, value chains, ecosystem 
services, biodiversity, governance, urban forestry, non-wood forest 
products, timber, green jobs, sustainability, and the bioeconomy.

Role Institution Country

Coordinator
Institute of Forest, Environmental 
and Natural Resource Policy, BOKU

Austria

Coordinator Centre for Bioeconomy, BOKU Austria

Deputy Coordinator Institute for Bioeconomy Science
New 

Zealand

Deputy Coordinator University of Eastern Finland Finland

Deputy Coordinator
Czech University of Life Sciences 

Prague
Czech 

Republic

Deputy Coordinator Thünen Institute of Forestry Germany



Join us & keep in touch!



Thank you! 
Q&A
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